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EcoLogoM 

certified 
green
power

• ISO Type I (multi-attribute, lifecycle-based)
eco-label

• Currently 1800 MW at 155 facilities
in North America

• Wind, solar, biomass, geothermal, biogas
• Certified carbon-neutrality
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Certification .. Low leverage, only
one part of a communication mix.
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core product

what is it?

functional product

value product

how is it delivered?

what benefits does it create?

understand
your
product



hotbuttons

I often consider this specific issue ...
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not-hot
buttons ...

Climate Change Related Issues
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• Markets
• Footprint
• Health
• Green Buildings
• Liability
• Climate
• Labour

• Sustainable forestry
• Toxics/health
• Climate protection
• Energy
• Resource use
• Water Quality
• Environmental health
• Certified points
• Due diligence
• Supply chain 

management

Value/Drivers

Science/Benefits



Quantitative benefits for a variety of issues ...

… and personal control/responsibility.
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